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Activity Summary
A nationwide field marketing tour to raise awareness of the consequences of food waste,
encouraging people to avoid wasting food and drink that could have been consumed. The
campaign focuses on a prevention message. The activity will be carried out over a 5 week period
and will visit supermarkets and Ikeas across Scotland.

1 x Event Manager, 1 x Assistant Event Manager & 1 x Brand Ambassador will man a branded set
up with an interactive touch screen. This will have our ‘Beat the Bin’ game that allows people to see
not only the monetary, but also the environmental consequences and damage of wasted food, and
also if they know the most effective way to reduce their food waste, through answering 5
questions.

When the game is not in use, the screen will also be used to display facts and encourage people to
enter the competition to win an energy efficient Bosch fridge freezer.

The team also have 2 iPads with a postcode search facility that they will be used to show people
when their food waste collection is. It will also be used to show the consumer around the website
which has an interactive section on how to waste less food.

Moreover, the event staff will distribute leaflets and a shopping list reminder item to highlight
‘planning ahead’ before you shop and other ways to avoid wasting food.

On the days where a food waste recycling service is in place in the local or surrounding area, a
local Waste Manager Volunteer (a Waste Manager/Officer from the Local Authority area) will be
there as the food waste collections expert, and will accompany the field staff to provide more indepth local knowledge on collections in their council area.

The Scottish Government – Greener Scotland strategic objective

Greener Scotland is one of the five strategic objectives which support the Scottish Government’s
overall purpose. The broad aims of Greener Scotland are to improve Scotland’s natural and built
environment and the sustainable use and enjoyment of it and to help deliver this, the Scottish
Government has committed to ambitious climate change targets of:



42% reduction in greenhouse gas emissions by 2020



80% reduction in greenhouse gas emissions by 2050

To achieve these targets, the Scottish population needs to adopt more environmentally friendly
behaviours, like saving energy, adopting smarter ways to travel (e.g. cycling and using public
transport), eating in-season food sourced locally and reducing waste by reusing, reducing and
recycling more often. Ultimately, this will help improve Scotland’s environmental sustainability,
economic growth and health and wellbeing. Preventing wasted food is one of these key behaviours.

The Scottish Government Policy

There are two distinct, but not discrete, policy objectives relating to food waste:
1.
2.

Avoiding avoidable food waste (which is the focus of this burst of the campaign)
Encouraging participation in food waste collections (in specific meant for unavoidable
food waste, such as banana skins, fruit peel, etc.)

Avoiding food waste is much better for the environment than food waste recycling, so the 2012 campaign
will be single-minded in focusing on prevention, although in the areas where food waste recycling
operates, a representative from the local council will be in attendance to provide information

The Food Waste campaign
This is the first time the Scottish Government has ran activity supporting the issue of Food
Waste. It runs alongside other campaigns such as recycling, home energy (insulation) and Eat in
Season, and in conjunction with the Greener Together campaign – with an overarching objective
of ‘Let’s go greener together’.

The food waste campaign highlights the issue with wasting food by focusing on the harm to your
pocket and our environment. The main messages we want to get across to the consumers are
these consequences; how they can prevent and reduce the amount of food they waste; and the
benefits to both them and Scotland as a whole by doing this.

Link to Love Food, Hate waste and Zero Waste Scotland bodies
The Scottish Government campaign is separate from the Love Food Hate Waste campaign, although it
builds on Zero Waste Scotland’s work to uncover the scale and nature of food waste in Scotland. This
high-visibility campaign which runs from (8 October to end November) will give added impetus to raising
awareness of this expensive and often unnecessary waste, motivating people to take simple steps to
avoid it - primarily focused on encouraging people plan ahead before they go shopping.




Love Food Hate Waste is UK-wide consumer initiative which aims to raise awareness of the need
to reduce food waste and help consumers to take action. It is delivered through year-round
activity and it covers the full range of food waste-related behaviours. Scottish Government is a
co-funder of the initiative, along with other national governments in the UK.
Zero Waste Scotland’s local authority communications support is targeted locally at areas where
food waste collections are being rolled out. It’s objective is to encourage high-levels of
participation by householders and maximise the effectiveness of collections infrastructure.”

Target Audience
Wasting food is a ‘flat’ behaviour, which means that majority of the Scots waste food
unnecessarily. Informed by the Greener Scotland segmentation, in particular we are trying to
target the following people:

However, with the nature of field marketing we will reach a cross section of the Scottish Public.

We are targeting the ‘household food decision makers’ responsible for buying, preparing, storing
and cooking food in the house as they are the best placed to prevent food waste.

Families are our key target as they tend to waste the most due to the number of people in the
household and rapidly changing plans. However, families do have good intentions (our research
told us they’re the most keen group to make shopping lists), and we aim to build on these, and
turn them into more actions.

Campaign overview
Key message:

Wasting food not only costs you money. It causes greenhouse gases, which harm our
environment. This affects us all.
Supporting strapline:

Shop smarter, waste less, save more.
The main objective of the campaign is the prevention message. We need to stop people wasting food in
the first place, and therefore the campaign will provide access to information and advice, and products to
support this behaviour change.

The secondary message is Food Waste Collections. This is for unavoidable food waste (peelings, bones
etc). These have been rolled out in some areas and we should encourage people to use the facility, but
as a secondary message as prevention is always better than cure.

Almost a fifth of all the food we buy ends up being thrown away, and therefore the main campaign
message is likening this to having an extra mouth to feed (based on a family of four). The bin plays the
part of being the ‘extra mouth’ and uses this persona across all channels.

Campaign channels – the bigger picture
The nationwide campaign is being promoted across a number of channels:



TV – 30” ad on STV, Channel 4 Scotland and Channel 5 Scotland over 3 month period
starting from 8th October.



Outdoor – big roadside posters and supermarket 6-sheets.



Radio – 2 x 30” ads on national and local radio stations



Press – press ads in both national and local titles



Digital Display and Search



Field Marketing – 28 roadshows over a 7 week period, activity around retailers, i.e.
Tesco, ASDA, Sainsbury’s and Ikea.



PR – media relations, partnerships and stakeholder engagement.



Partnership Marketing – distributing food waste prevention marketing collateral through
various public and private sector partners.

Please bear in mind that there is another Scottish Government – Greener Scotland campaign
running concurrently to the Food Waste activity. This campaign (that also includes field
marketing activity) promotes all greener behaviours at a more generic level and signposts the
greenerscotland.org website. The call to action for both the Food Waste and Greener Together
activity directs people to the site which has hints and tips on how to reduce/prevent wasting
food, along with some facts on the effects of wasted food, and a postcode search – a very useful
tool allowing people to find out about their local kerbside food waste collections.

Who is supporting the campaign?
Zero Waste Scotland and COSLA are supporting the campaign, as well as businesses like Tesco, ASDA
and Sainsbury’s, and trade associations such as NFU Scotland, Quality Meat Scotland, Federation of
Scottish Chefs, and Community Food and Health Scotland.
How is Zero Waste Scotland supporting the campaign?
WRAP






and Zero Waste Scotland are supporting the campaign in a number of ways:
We have shared research and insight into the scale and impact of household food waste
We have helped with development of key messages and web content
We have shared digital assets developed for the Love Food Hate Waste campaign
We have brokered partnerships, including with Courtauld signatories
Our Zero Waste Volunteers are supporting field activity

Partner overview
Tesco
 POS should be placed in the fruit, milk, bread, pasta, cling film and storage boxes areas in store.
 We allocate these on the day and hopefully can leave them there afterwards.
 These will be given to you prior to your first event in Tesco on the 13th November

Asda



POS should be placed in the fruit, milk, bread, pasta, cling film and storage boxes areas in store.
You only have 15 of these so remember and take them down for the next store!

Sainsbury’s
 They have not allowed us to put up our own POS but they will have their own similar Sainsbury’s
branded messages throughout the store.
IKEA





The POS will be in place when you arrive.
In IKEA we are pushing the sales of the PUTRA range of storage containers.
There will be a pallet for you to try and sell to customers before they go through the check out.
It is only in IKEA where we will monitor the sales of these storage products so please try and
push them as it will help us get in there next year.

FIELD MARKETING OBJECTIVES


Engage as many people as possible



Make clear this activity is delivered by the Scottish Government



Educate consumers of the benefits of wasting less food (not only to your pocket but to the
environment.



Engage people to play the interactive ‘Beat the Bin’ game



Hand out reminder items (shopping lists) & leaflets.



Encourage entry into competition (and encourage agreement to receive additional information on
greener behaviour from the Scottish Government in the future and potential participation in
follow up research)
Direct people who are interested to find out more about collections in their area towards the
Waste Officer, who can use iPads to show where collections operate - the Waste Officer has a
key role to play in providing expert local knowledge

Please note we would like you to engage with people. Public engagement goes
beyond being a sales pitch, it aims to relax and inform the participant so that they
can relate to what you are telling them. In a lot of cases, you may ask the participant
to fill in a form or follow a specific process, so they need to feel that they can trust
you and that you have given them appropriate information.
Key Messages
Please try and incorporate the following info/statements when chatting to people:



1/5th of the food we buy gets thrown away. It’s like having an extra mouth to feed.



Did you know that wasting food not only harms your pocket, but it creates harmful
greenhouse gases, such as methane, that damage our environment? A lot of people think
that because food is biodegradable, it does not harm the environment, however, this is
not the case. Methane is 25 times more harmful than CO2



By shopping smarter (checking cupboards, planning meals and making a list before you
shop), you can waste less and save more – good for your pocket and the environment



You’d be surprised to know how much money you can save each year by not wasting as
much food – up to £430. There are simple steps to avoid wasting food and feeding you
bin. In fact: 2/3rd of the food waste could have been avoided

See Appendix for all key messages.

WRAP Behaviours
The 10 simple ways to waste less food, as also outlined in the leaflet

1. Meal Planning
2. Cupboard checking

Before you shop – Get prepped

3. List making
4. Shop more frequently
5. Use of left overs
6. Cooking the right amount

Cooking/Eating – Cook clever

7. Use of date labels
8. Use of Freezer
9. Storage of opened cheese/meats

Storing – Store smarter

10. Use of fridge to store fruit/veg

Areas with food waste collections only:


Some food waste you can’t avoid, such as banana peelings, bones and tea bags.
Preventing food waste in the first place better for your pocket and the environment than
recycling it, however, for the things you can’t avoid wasting, make sure you dispose of
them properly through your local food waste collections.



The food waste collected gets recycled to make green energy and fertiliser



Our food waste advisor can tell you more.

Please note: the supermarkets are extremely sensitive about this subject and we
cannot be seen to be telling people to buy less, not purchase BOGOFs etc when we
are in Asda, Sainsbury’s and Tesco. This was a very difficult partnership to secure due
to the sensitivities so we must consider this.

The field marketing activity
Set up should be in the foyer of each supermarket: Asda, Tesco and Sainsbury’s.

For Ikea, we will mainly be pushing the storage solutions – Putra range – as this is one of the key
behaviours to wasting food. Therefore we should have the main bin at the entrance and the small bin at
the storage areas. Please scope out space for where the pull up will work best.
Set up
The large pull up will mirror a shot from the TV ad of the bin sitting at the table, being fed like an extra
mouth. It will carry the main proposition of what wasted food means to the consumer: costing money
and harming the environment.

The small bin will be a plinth to keep the competition entry box on and a place for consumers to fill out
competition entry cards. One member of staff should be here with an iPad.

The large bin is the main attraction with a touchscreen quiz, ‘Beat the Bin’. A staff member should be on
hand here to help the consumer, relay the message, and look after equipment. Please note there are 2
versions of the game. One with the collections message (to be used when there is a Waste Manager
present) and one without (to be used when no waste manager is not present).

‘Beat the Bin’ Game
The objective is to answer all 5 multiple choice questions correctly in order to empty the bin of food
waste. With every correct question, the waste will decrease, or a wrong answer, the bin will continue to
stay full of waste. There will be an accumulative result at the end and the player will know if they have
beaten the bin.

We want to have people interacting with the game so the facts resonate more and they realise the
damage food waste causes, picking up some handy tips on how to help this.

When the quiz is not being played there will be a rotating screen of facts and statements (including one
to encourage competition entry and one to ask the waste officer about collections). By touching any of
these facts, the game will start.

Please note, if the game is inactive for 3 minutes it will automatically roll into fact screens. However, if a
player leaves it midway through the quiz, the top section is an invisible reset button.

If there is complaints about sound (not available on first 3 days), there is a mute button bottom left.

iPads
There will be 2 iPads for use. Please make sure a member of staff is monitoring them at all times as they
will be free for roaming.

The iPad will be set up to browse the interactive tour element of the Food Waste website. Click on the ‘I’
and you will find out more information. This can be found at: http://www.greenerscotland.org/eatinggreener/food-waste/how-to-stop-wasting-food/before-you-shop

However,

the

iPads

will

also

be

available

for

postcode

search

of

local

collections

http://www.greenerscotland.org/reduce-reuse-recycle/search-for-your-local-recycling-services

Both of these are bookmarked on the iPads.

Uniforms
Uniforms are sweatshirt, bodywarmer and hat:

at:

The local Waste Officer will wear the uniform also, and will have a large badge too, to highlight them as
the collections expert. In the case of no waste officer, please do not use the badge.

Giveaway reminder items
300 people per day will receive a shopping list reminder item. This should encourage them to plan ahead
before going shopping, incl. checking their cupboards, planning meals and writing down only what they
need. The list follows the campaign branding with our bin as a reminder for them not to waste food (and
feed the bin), but writing a list instead.

Only the most engaged should receive a list. The others should receive the secondary giveaway of the
leaflet. Some can receive both, but please be mindful of number of shopping lists.

Leaflets
300 people per day will receive a leaflet reminder item. This is filled with top tips on how to waste less
food and should be kept by them to refer to next time they go shopping or can be kept in their kitchen to
remind them to store and use their leftovers.

Please note there are 4 kinds which should be handed out on different occasions.
Asda, Sainsbury’s and Tesco branded versions. There is a generic version as shown below, which can be
used at Ikea.

People should be engaged before they receive a leaflet. These should not be handed out as flyers. Not
only should we mainly be educating people, but we need to be seen as being green so cannot give paper
to everyone who enters the supermarket.

If any leaflets are being littered, please be sure to pick these up.

Competition

The competition is to win a Bosch Fridge Freezer. This is a very green energy efficient model to fit with
the green credentials (see below). The reason for this prize is to focus on the ‘store smarter’ element of
the campaign, to keep food fresher for longer.

The competition is entry through paper cards only and we look for in excess of 100 per day. People
answer the simple question and leave their details. Please encourage people to give out both an email
address and telephone number (ideally landline). The telephone number will be used to facilitate follow
up evaluation and contact them to tell them they’ve won. The email address will be fed into an email data
base so it’s important to get both.

There are two OPT OUT boxes on the online and paper forms. One for further information from the
Scottish Government and participation in follow up evaluation. Another for further info and offers from
the Bosch that have donated the prize. The Scottish Government will not share data with any
other third party and this should be stressed.

The rate of people that do not opt out is excess of 70 per event.

Spec for Fridge freezer, which is important if asked political questions or just advice on storing foods:

This fridge freezer is part of the Bosch Winning Line range which has been selected for environmentally
friendly technology and user friendly functionality and you won’t be disappointed. With an outstanding
A+++ energy rating, SuperFreeze function with automatic deactivation this appliance has everything you
could wish for.
Key features for this product in regards to food preservation:




Food freshness system
1 Chiller box, 1 crisper box with divider and humidity control on rails with rippled base for improved
air circulation
Two separate cooling circuits allow independent temperature control and prevents the transference
of humidity between the fridge and freezer cavity

Website link for the product page is here: http://www.bosch-home.co.uk/our-products/fridges-andfreezers/fridge-freezers/KGE36AW40G.html?source=search
We also have guidance on where to store items for maximum freshness and storage time – which may
help in your campaign materials. Information on how to load a fridge freezer properly is something that
we find increasingly important to educate customers on. There is a page in the latest product brochure
which you can download here: http://www.boschhome.co.uk/Files/Bosch/Gb/en/Document/Brochures%20%20freestanding/Freestanding%202012%20second%20edition.pdf

Correct Storage








Top shelves: The best place to store hard cheeses, ready meals, cured meat or fish products and
drinks.
Upper door racks: The highest temperature level in the fridge, just right for butter, margarine,
jams, salad dressings and hard cheese.
Middle shelves (varies by model): Perfect for dairy products such cream, yoghurts and soft
cheese, as well as leftovers and opened canned goods.
Middle door rack: Great for condiments and pickles. Eggs are kept safely in place by the built-in
egg racks.
Lower shelves: This is the coldest section of the fridge and is ideal for highly perishable foods
such as; raw meat, meat products, poultry, fish, seafood and raw egg products.
Lower door rack: Provides a strong and secure home for bottles and tall items that need to be
stored upright.
Vegetable/salad container: For long lasting freshness, you need not only the right temperature,
but also optimum humidity levels. Our vegetable/salad containers provide excellent storage and
humidity conditions for a whole range of fruit and vegetables. A humidity control allows fine
adjustment of the humidity conditions, whilst rippled base technology improves air circulation.

Local Waste Adviser
At some events, a local Waste Officer or Local Authority will also be in attendance to provide more indepth knowledge about food waste collections in the area.

Please brief the waste officer each morning to ensure they are aware of their role to be the ‘collections
expert’. They are welcome to distribute leaflets to engaged consumers and be involved in the prevention
message also.

Role of the local Waste Officer:


Be in attendance (ideally full shift)



Provide detailed local level info as req’d, i.e. be responsible for the most in-depth conversations
on collections in the area



If helpful, WOs can also use the postcode search on iPad to show public their local collection
points



Communicate local success stories / challenges

Collections information and Q&A

Please familiarise yourself with this for events with no Waste Officer. Please note, ZWS recommends food
waste should be collected weekly.
When will I get my service?
The majority of Scottish households will have access to a food recycling service (food waste collections)
by the start of 2016. Your local authority is responsible for providing the service in towns and cities.
Many are already available.
If you don't have a recycling service yet, or if you live in a remote area, you can help protect the
environment by composting your food waste.
What is involved?
Your service will be tailored by your council to meet local needs - so your council will be able to advise.
Essentially it involves putting your food waste in a container so that it can be put out with your recycling.
Will it attract rats/seagulls?

Collections are designed to be contained to keep vermin out.
Will it smell?
Containers are designed to keep smells in.
How often is it collected?
Zero Waste Scotland recommends that councils collect food waste weekly. Where separate weekly food
waste collections have been introduced they have generally been well-received.
What are the benefits of recycling - doesn't food waste feed animals?
Food waste which is recycled via food waste collections is used to generate products that benefit farmers
as well as green energy, but it isn’t fed directly to farm animals.
I don't have food waste because the dog eats leftovers
Does giving your dog leftovers help the environment? It’s better for the environment if you or your
friends and family eat the food. Feeding your pet food that a person could have eaten wastes the energy,
fuel and water that went into producing, transporting and cooking it. Of course, it’s best to buy and use
the right amounts of food in the first place to prevent waste.

List of Waste Officers at each event:

FOODWASTE
ROLLOUT

Supermarket

Thurs 18th
Oct
Fri19th Oct

ASDA

Sat 20th Oct

Sun 21st Oct

Mon 22nd
Oct
Tues 23rd
Oct

Location

Council

Council or Volunteer attending?

Crib
sheet?

TRAVEL DAY AND
BRIEFING
Garthdee Road

Aberdeen City

Council: Martina Klubal
Tel: 01224 489934, mob 07776 160 772
maklubal@abertdeencity.gov.uk and
khultman@aberdeencity.gov.uk

Yes

ASDA

Longside Road,
Peterhead,

Aberdeenshire
Council

Volunteer: Gillian Marr at Aberdeen
Forward can attend
07711 414441

Yes

ASDA

Steven Road
Huntly

Aberdeenshire
Council

Volunteer: Laura at Aberdeen Forward can
attend 11/2pm. Somone else will take over
after 2 - tbc

Yes

Fife

Volunteer: Rod Crawford (probably)
rod@centreforstewardship.org.uk

Yes

ASDA

DAY OFF/TRAVEL
HOME
Fullerton Road,
Glenrothes

Wed 24th
Oct

ASDA

Halbeath Road,
Dunfermline

Fife

Not confirmed yet, but might be Rod the
volunteer (as before)

Yes

Thur 25th
Oct

ASDA

Dundee City

ASDA

Sat 27th Oct

Sainsbury's

185 Craighleith
Road

Edinburgh City
Council

Sun 28th Oct

Sainsbury's

Council: Janet Wade and Peter McCafferty
to cover between them.
janet.wade@dundeecity.gov.uk, tel: 01382
436297
Council: still to confirm name
Contact if needed is Lesley Scott 01563
554093, lesley.scott@east-ayrshire.gov.uk
Volunteer - Trella Javanainen, Tel: 0131
538 7960,
TJavanainen@changeworks.org.uk or Emily
Freeman, efreeman@changeworks.org.uk
Volunteer - Trella Javanainen, Tel: 0131
538 7960,
TJavanainen@changeworks.org.uk or Emily
Freeman, efreeman@changeworks.org.uk

Yes

Fri 26th Oct

Kirkton
Superstore, 7-9
Derwent
Avenue
Queens Drive,
Kilmarnock

Cameron Toll
Shopping Centre
Mon 29th
Oct
Tues 30th
Oct
Wed 31st
Oct

East Ayrshire

Edinburgh City
Council

Yes

Yes

Yes

DAY OFF

ASDA

Almondvale
Centre,
Almondvale
Rd South,
Livingston
DAY OFF

Yes
West Lothian

Volunteer; Anne Walsh, 01501 763839,
tizanne@btinternet.com

Thurs 1st
Nov

Sainsbury's

Drip Road

Stirling

Council: Charlie Hardman and Anna
Pajaczkowska to split day
01786 443016, hardmanc@stirling.gov.uk,
pajackowskaa@stirling.gov.uk

Yes

Fri 2nd Nov

ASDA

Phoenix Retail
Park, Linwood,
Paisley

Renfrewshire

Volunteer: Karen.
Karen.gilligan@kibble.org, tel; 07909
813293

Chase

Sat 3rd Nov

Sainsbury's

10 Darnley Mains
Road, Glasgow

Glasgow City

Volunteer: Karen.
Karen.gilligan@kibble.org, tel; 07909
813293

Yes

Sun 4th Nov

ASDA

31 Brittania Way,
Clydebank

West
Dunbartonshire

Not confirmed

Yes

Mon 5th Nov
Tues 6th Nov

ASDA

DAY OFF
Palace Grounds
Road, Hamilton

South Lanarkshire

Council: Charlie to confirm name. Charlie
can be reached on 01698 717748

chase

Wed 7th Nov

Sainsbury's

384-390
Clarkston Road

Glasgow City

Volunteer: Eva or Hazel eva_barry@thewisegroup.co.uk,
hazel_fulton@thewisegroup.co.uk, tel:
0141 303 3131

Yes

Thurs 8th
Nov

ASDA

3 Newmarket
Centre

Falkirk

Council: Marion Robertson to attend
marion.robertson@falkirk.gov.uk, Tel:
01324 504444

Yes

Fri 9th Nov

ASDA

Whins Road,
Alloa

Clackmannanshire
Council

Council: David Reid attending
01259 452562/07966 148759,
dreid@clacks.gov.uk

Chase

Sat 10th nov

IKEA

99 Kingsinch
Drive

Renfrewshire

Volunteer: Marina Fraser, Tel: 07711
388902,
marina.fraser@zerowastescotland.org.uk

Chase

Sun 11th
Nov

IKEA

Straiton Road,
Edinburgh

Midlothian
Council

Volunteer - Trella Javanainen, Tel: 0131
538 7960,
TJavanainen@changeworks.org.uk or Emily
Freeman, efreeman@changeworks.org.uk

Yes

7 Gavins Mill
Road, Milngavie
Whitletts Road

East
Dunbartonshire
South Ayrshire

Volunteer: Graham; ZeroWaste@edva.org,
07811 901744
Council: Fiona McConnell and Aileen
Fergusson will cover between them
Fiona - Fiona.McConnell@southayrshire.gov.uk, 01292 616603, Aileen Aileen.Ferguson@south-ayrshire.gov.uk,
01292 616612

Chase

12 North Road,
Bellshill
Edinburgh Road

North Lanarkshire

Council: Tom to confirm name.

Yes

Perth and Kinross

Council: name to be confirmed

Yes

Mon 12th
Nov
Tues 13th
Nov
Wed 14th
Nov

Thurs 15th
Nov
Fri 16th Nov

DAY OFF
TESCO
TESCO

TESCO
TESCO

Yes

Sat 17th Nov

TESCO

Laurel Drive

Aberdeen City

Council: Martina Klubal
Tel: 01224 489934, mob 07776 160 772
maklubal@abertdeencity.gov.uk and
khultman@aberdeencity.gov.uk

Yes

Sun 18th
Nov
Mon 19th
Nov

TESCO

Harlaw Road,
Inverurie,
Inshes Retail
Park, Inverness,

Aberdeenshire
Council
Highland Council

Not confirmed

Yes

Council: Imogen to confirm name

Yes

East Lothian

Not confirmed

Chase

Tues 20th
Nov
Wed 21st
Nov

TESCO

TRAVEL DAY
TESCO

Olivebank Road,
Musselburgh

Activity Team
Code of Conduct
Kommando takes pride in the high standard of Brand Ambassadors that we provide for our clients. The
purpose of this code of conduct is to set out the Company's position on what is regarded as satisfactory
conduct by workers engaged by Kommando. You and your team will be required to adhere to our Code
and standards of presentation at all times.

You are expected to apply yourself satisfactorily in the performance of your duties and in your standards
of presentation. If you fail to conduct yourself in a satisfactory manner (as determined by the Company)
then you will be in breach of this Code.

The Company determines under the Code that as well as applying yourself to a satisfactory manner, you
should also conduct yourself in accordance with the following guidelines. This is not an exhaustive list of
guidelines:



You must adhere to booking guidelines at all times



Uniforms must be worn during work hours



Uniforms are to be kept in a pristine and clean condition at all times



Uniforms are to be covered during break times



Uniforms are to be returned at end of each day to the EM



Accessories should not be added to uniforms ie. belts, beads, scarves unless provided by
Kommando.



No mobile phones are permitted and must not be used during work times



Always ensure you are presentable and well groomed



All breaks (lunch, toilet etc) taken by your team must be agreed by you. This is very important
so we know where all team members are at all times.



Do not chew gum, eat or drink whilst on duty



Do not smoke whilst on duty



Do not drink alcohol or take drugs whilst on duty



Any prescribed medication that may affect your performance must be alerted to your event
manager or staffing account handler



Long hair to be tied back at all times unless otherwise instructed



Do not cough or sneeze over products



Any cuts should be covered with blue plasters



Nails to be clean and free from nail varnish



No two members of team have break at same time.



No-one sits down while working



No hands in pockets while working



Jewellery wearing is not permitted (this includes visible body piercings); wedding bands are the
only exception



IMPORTANTLY, please ensure you represent the Scottish Government’s Natural Scotland brand,
recycling and the agency with enthusiasm at all times

The following are totally unacceptable:


Replacing yourself with someone for a job you are booked on



No show on the day without calling the agency in advance



Lateness without a call



Dumping leaflets



Distributing multiple leaflets over and above instructions in booking guidelines



Theft (including stock)



Damaging a vehicle or any equipment without informing the agency



Using Kommando vehicles for non Kommando jobs



Leaving a job early without consent

Failure to follow this Code will result in a breach of the Code and may result in your termination from this
assignment forthwith, removal from Kommando’s books and delay or non payment of activity fee. We
may, at our discretion, give you the opportunity to respond to any allegations of any breach of the Code
prior to making any decision to remove you from our books or terminating you from any assignment.

Public Engagement
We want you to talk to people and get them to respond in a relaxed one to one interaction. You
should build the trust of consumers so they are willing to participate, learn and react positively to
the information they are given.
You’re Approach


SMILE before you do anything – a genuine smile makes you more approachable



Open body language



Enthusiasm



Put People at ease

Friendly Manner


Give people time to feedback



Listen, do not preach



Support, inform and act on information

Adaptability


No 2 engagements will be the same



Promote to as many people as you can



Balance with information gathering



Do not rush people



Do not become monopolised by one person



Dealing with difficult people – teamwork and manners

Smart Appearance


Brand Ambassador



Reputation building



Uniforms add legitimacy



People’s willingness to stop

Knowledge


In depth knowledge is paramount



Assumption that you are employees



Unsure? Ask your Event Manager or call Kommando



Useful resources – websites, leaflets – familiarise yourself



Your briefing document has most of the information or links you will need

Going the Extra Mile


People assume you can solve all of their Government related problems



Try to direct to an appropriate organisation



Citizens advise



Customer service departments



Try to provide contact details

Do’s & Don’ts
DO


React enthusiastically



Treat consumer comments seriously



Learn campaign topics and key messages by heart



Be well equipped with literature & samples



Wear appropriate uniform



Behave professionally



Keep vehicle clean

DON’T


Wait for the public to come to you – few will



Stand chatting to colleagues – this makes you look unapproachable



Give personal opinions



Approach people beyond the vicinity of your stand



Alter questionnaires/falsify information



Eat, drink, stand with hands in pockets or smoke in uniform



Use mobile phones unless dealing directly with a member of the public



Take your uniform home with you. Please leave folded neatly in the van at the end of
each day.

The Food Waste Team Make Up
The team will consist of…


1 x Event Manager



1 x Assistant Event Manager



1x Brand Ambassador

Staff Roles/ Guideline
Event Manager
The Event Manager will report directly to Kommando on a daily basis and be responsible for


Vehicle transportation, set up and dismantling



Liaising with store managers



Communicate key campaign messages.



Manage participation on ipads



The actions of all staff (Event Managers must ensure their teams adhere to the Terms and
Conditions supplied)



Report writing &campaign photography, including supply of daily numbers by email



Monitoring competition entry levels, including number of opt-outs/opt ins (and ensuring
data for at least 70 research follow-up leads per day is provided on a weekly basis to TNS
via their secure ftp site). Competition entries should be circa 100+ per day.



Cleaning of uniforms

Assistant Event Manager
The Assistant Event Manager will report directly to the event manager on a daily basis and be responsible
for


Assist with the set up and dismantling



The actions of all staff when Event Manager is on a break (must ensure their teams adhere
to the Terms and Conditions supplied)



Communicate key campaign messages.



Assist in managing participation on ipads.



Manage iPad and competition entries.

Brand Ambassadors
Brand Ambassadors will report directly to the Event Manager and are responsible for


Answering consumer questions



Communicate key campaign messages.



Encourage iPad interaction and competition entries

Motivated at all times by the Event Manager, the team should remain upbeat and enthusiastic at all
times.

Recycling
It is vitally important that waste from this campaign is recycled.

The Event Manager MUST ensure any waste is deposited in correct recycling units at each centre.

Support Material

Uniforms
Event Manager will be supplied with:

10 x long sleeved sweatshirts
5 x body warmers
5 x branded baseball caps

The team will wear their own blue jeans and clean white trainers. It may be cold so also advisable to
layer up on top wearing white / light colours.

Branded clothing must always be left with EM at end of day.

NB: The Food Waste Advisor will wear a badge that says ‘Ask me About Food Waste Collections” on the
right breast of their body warmer. Please ensure that you give the Advisor this each morning make sure
that the advisor wears this as well as their full uniform (hat, sweatshirt and body warmer) each day when
working with you ** they are not permitted to keep any item of clothing**

Staff must not work in soiled or damaged clothing. Kommando must be made aware of ANY damages to
the uniforms immediately.

Vehicles
There will be one support vehicle to transport all members of the team and bespoke kit.

The vehicle must be treated and driven in a manner that does not cause any damage and
responsibly as they are representatives of the brand.

It is essential that the vehicle checked first thing in the morning, to check for vandalism /
damage caused overnight while parked in hotel car parks or regional storage locations.

During the promotional period the vehicle will act as the stock support. The vehicle should not to
take up precious parking space near the entrance of the store. It must be parked as far from the

store as possible.
It is part of the team’s responsibilities to be vigilant to damage that appears on the vehicle and
report it immediately to Kommando.

Promotional Set up
There will be a special build housing a touch screen TV, 1 x comp entry bin, 1 x bin plinth, 1 x
pull up stand and 2 x iPad.

It is essential that during each activity they are set up correctly and neatly in the most suitable
and sensible way.

They must be set up in a position that has maximum visual impact for consumers passing by the
zone.

It is part of the team’s responsibilities to be vigilant to damage that appears on any of the
stands, etc. and report it immediately to Kommando.

Game and screen instructions

Kommando to supply technical set up info.

Activity Roll Out / timings
FOODWASTE
ROLLOUT
Thurs 18th Oct

Supermark
et

Fri19th Oct

ASDA

Sat 20th Oct
Sun 21st Oct

Location

Council

Postcode

Garthdee Road

Aberdeen City

AB10 7QA

ASDA

Longside Road, Peterhead,

Aberdeenshire
Council

AB42 3JY

ASDA

Steven Road Huntly

Aberdeenshire
Council

AB54 8SX

Fife

KY7 5QB

Fife

KY11 4LB

Dundee City

DD3 OSZ

East Ayrshire
Edinburgh City
Council
Edinburgh City
Council

KA1 3XF

TRAVEL DAY AND BRIEFING

Mon 22nd Oct

DAY OFF/TRAVEL HOME

Tues 23rd Oct

ASDA

Wed 24th Oct

ASDA

Thur 25th Oct

ASDA

Fri 26th Oct

ASDA

Halbeath Road,
Dunfermline
Kirkton Superstore, 7-9
Derwent Avenue
Queens Drive, Kilmarnock

Sat 27th Oct

Sainsbury's

185 Craighleith Road

Sun 28th Oct

Sainsbury's

Mon 29th Oct
Tues 30th Oct

ASDA

Wed 31st Oct
Thurs 1st Nov

Sainsbury's

Fri 2nd Nov

ASDA

Sat 3rd Nov

Sainsbury's

Sun 4th Nov

ASDA

Fullerton Road, Glenrothes

Cameron Toll Shopping
Centre
DAY OFF
Almondvale Centre,
Almondvale Rd South,
Livingston
DAY OFF

Tues 6th Nov

ASDA

Wed 7th Nov

Sainsbury's

Drip Road
Phoenix Retail Park,
Linwood, Paisley
10 Darnley Mains Road,
Glasgow
31 Brittania Way,
Clydebank
DAY OFF
Palace Grounds Road,
Hamilton
384-390 Clarkston Road

Thurs 8th Nov

ASDA

3 Newmarket Centre

Fri 9th Nov

ASDA

Whins Road, Alloa

Sat 10th nov

IKEA

99 Kingsinch Drive

Mon 5th Nov

EH4 2EB
EH16 5BP

West Lothian

EH54 6NB

Stirling

FK8 1RA

Renfrewshire

PA1 2AB

Glasgow City

G53 7RH

West
Dunbartonshire

G81 2RZ

South Lanarkshire

ML3 6AD

Glasgow City

G44 3JL

Falkirk
Clackmannanshire
Council
Renfrewshire

FK1 1JT
FK10 3SD
G51 4FB

Sun 11th Nov

Midlothian
Council

IKEA

Straiton Road, Edinburgh

Tues 13th Nov

TESCO

Wed 14th Nov
Thurs 15th
Nov
Fri 16th Nov

TESCO

DAY OFF
7 Gavins Mill Road,
Milngavie
Whitletts Road

East
Dunbartonshire
South Ayrshire

KA8 0QA

TESCO

12 North Road, Bellshill

North Lanarkshire

ML4 1EN

TESCO

Edinburgh Road

Perth and Kinross

PH2 8DX

Sat 17th Nov

TESCO

Laurel Drive

AB22 8HB

Sun 18th Nov

TESCO

Harlaw Road, Inverurie,

Aberdeen City
Aberdeenshire
Council

Mon 19th Nov

TESCO

Highland Council

IV2 3TW

East Lothian

EH21 7BL

Mon 12th Nov

Tues 20th Nov
Wed 21st Nov

TESCO

Inshes Retail Park,
Inverness,
TRAVEL DAY
Olivebank Road,
Musselburgh

EH20 9PW

G62 6NB

AB51 4SR

Daily Roll Out
PRIOR TO EVENT DETAILS




Kommando will call every store on the week prior to the activity to confirm booking details and
contact on the day.
EM to ensure batteries for touchscreen and ipads are fully charged each evening .

ACTIVITY SETUP


Team to arrive 45 minutes prior to activity start time to set up.



Event Manager to locate store manage and agree on set up location and load in location.



Set up to be offloaded and vehicle parked in quiet area of car park / storage area.



Area to be set up as per visuals.



Where possible store manager to sign off set up.



Take pic of set up and email to Kommando EACH MORNING



Local advisor to discuss any important local facts with team.



Ensure pop up and ipads are displaying correct local facts.



Staff breaks must NOT be taken between 12.30pm-2.30pm as this will be the busiest lunch time
for capturing consumer data. Breaks must be taken one at a time.

EVENT DAY DETAILS - POST EVENT



The team will ensure the vehicle, preparation & sampling areas are clean & tidy prior to leaving.



The team will ensure all Special builds are individually wrapped are secure prior to moving the
vehicle.



Event Manager will complete daily feedback. Activity pictures & feedback should be emailed no
later than the noon following the previous day’s activity. There must be at least 20 good pictures
including action shots or consumers playing the game as well as posed pictures of shoppers with
their giveaways.



Event Manager to ensure we have a minimum of 70 leads to be captured per day (from postcard
entrants who have not opted out of follow-up comms and, if necessary, from people who have
been asked directly by the field staff if they would be willing to participate in follow-up research).

APPENDICES
Key messages
General


In Scotland, almost 1/5 of the food we buy we end up throwing away. This is the equivalent of
the a family of four having another mouth to feed.



Most of this food and drink waste – two thirds of it - could have been used. (this explanation
must always be used to explain the first fact, above)



Wasting food – we all do it without thinking.



Wasting food doesn’t just cost you money. It is harmful to the environment too. When we throw
away food that could be eaten, most of it rots in landfill and creates methane, a harmful
greenhouse gas.



Greenhouse gases like methane and carbon dioxide contribute to climate change, and methane is
around 25 times more damaging to the environment than carbon dioxide. Wasting food
produces the equivalent of 1.7 million tonnes of carbon dioxide each year.



Being eaten is always the best option for food and recycling the food waste that can’t be avoided
will help to reduce harmful greenhouse gas emissions



It’s easy to reduce the amount of food and drink you waste, helping your pocket, and the
environment too. For lots of easy ways to cut down your food and drink waste visit
greenerscotland.org



If we used up all the food and drink we currently waste, it would cut carbon emissions equal to
taking one car in five off Scotland’s roads.



Every year we throw away 389,000 tonnes of food and drink which could have been avoided –
this costs the Scottish public £1bn every year.



The food we waste which could have been avoided would fill around five million wheelie bins,
that’s one wheelie bin for every man, woman and child in Scotland



Avoidable food and drink waste costs the average household in Scotland £430 a year. If we
stopped wasting food we’d save enough each month (£35) to pay for a night out or a gym
membership



When we throw away food, it’s not the only thing we waste. We also waste the energy, fuel,
water and time that it took to grow, harvest, store, transport and cook the food.

Unavoidable food waste:



Some of the food we throw away is unavoidable – food we can’t eat, like banana skins or
eggshells



Instead of throwing it straight into the kitchen bin, you can help the environment by using a food
recycling service (food waste collections) for the bits you can’t eat, or you can compost many of
them.



Doing this lets us all play our part in reducing the environmental impact of food waste.

Stop wasting food, start saving money
 Throwing away food harms our pocket and the environment – so it makes sense to plan ahead


It’s easy to reduce the amount of food and drink we waste

Planning ahead
 Plan your meals in advance.


Check your cupboards, fridge and freezer to see what food you already have.



Make a shopping list and stick to it.



Planning ahead can help us all to buy what we need and reduce the food and drink we throw
away.

Shopping Smarter
 Check date labels and storage information to avoid food waste.


Choose items with long enough ‘use by’ dates for your needs.



Buy fresh produce as and when you need it



Aim to buy just what you need. If you’re tempted by multi-buy offers, make sure you can freeze
or share the extra items if you can’t use them up in time.

Cooking and Storing
 Store most fruit and veg in the fridge (not potatoes, onions, bananas or pineapples) to keep
them fresher for longer


Portion planning - cook only the amount you and your family will eat



By storing our food in containers and freezing it where we can, we can all avoid food waste



Read your labels. Date stamps tell you a lot: when food’s at its best, and when it’s no longer safe
to eat.



Use up your leftovers . Cook once, eat twice to waste less time, effort and food.

For lots of great new ways (and some tried and tested ones) to help you waste less food visit
greenerscotland.org/foodwaste

For more in-depth local food waste recycling information is available the postcode search on
www.greenerscotland.org, by calling the LA hotline or emailing and also from the local Waste Officer
attending on the day.

Hotline numbers
In case of any questions you’re not sure about, please find contact numbers and emails below for each
local authority:

Local
Authority
Aberdeen City
Aberdeenshire
Angus
Argyll and Bute
Clackmannanshire

Email address

Telephone

wasteaware@aberdeencity.gov.uk
waste@aberdeenshire.gov.uk
recycling@angus.gov.uk
enquiries@argyll-bute.gov.uk

0845 608 0919
0845 600 3900
0845 277 7778
01546 605514
01259 450 000

wasteservices@clacks.gov.uk
pe.waste@dumgal.gov.uk

030 33 33 3000

recycle@dundeecity.gov.uk
cleansing.services@east-ayrshire.gov.uk

01382 432 777
01563 554 033

East
Dunbartonshire
East Lothian
East Renfrewshire

refuse@eastdunbarton.gov.uk

0300 123 4510

letsnotwaste@eastlothian.gov.uk
customerservices@eastrenfrewshire.gov.uk

01620 827215
0141 577 3001

Edinburgh
Falkirk
Fife
Glasgow
Highland
Inverclyde
Midlothian

waste@edinburgh.gov.uk
contact.centre@falkirk.gov.uk
waste.aware@fife.gov.uk
http://www.glasgow.gov.uk/en/ContactUs/
recycle@highland.gov.uk
comments@inverclyde.gov.uk
recycling@midlothian.gov.uk

0131 529 3030
01324 504 444
0845 155 0022
0141 287 9700
01349 868 645
01475 715901
0845 130 2322

Moray
North Ayrshire
North Lanarkshire
Orkney
Perth & Kinross
Renfrewshire
Scottish Borders
Shetland
South Ayrshire
South Lanarkshire

waste@moray.gov.uk
contactus@north-ayrshire.gov.uk
environmental@northlan.gov.uk
customerservice@orkney.gov.uk
recycle@pkc.gov.uk
am-serv.es@renfrewshire.gov.uk
N?/A
waste@shetland.gov.uk
waste.aware@south-ayrshire.gov.uk

01343 557 045
0845 603 0590
01698 403 110
01856 873 535
01738 476 476
0141 842 4448
0300 100 1800
01595 744 800
0300 123 0900
0303 123 1020

Dumfries &
Galloway
Dundee
East Ayrshire

Stirling
West
Dunbartonshire
West Lothian
Western Isles

landservices@southlanarkshire.gov.uk
waste@stirling.gov.uk
wasteaware@west-dunbarton.gov.uk
customer.service@westlothian.gov.uk
recycling@cne-siar.gov.uk

0845 277 7000
0845 111 0050
01506 775 000
01851 709900

Local Authority Crib Sheets

Glasgow
Local Authority:
Glasgow City
Kerbside food waste collection info:
Please include colours of boxes, where, frequency, etc.
We have still to roll out a food waste collection service in Glasgow. A service is proposed for this
waste stream but has still to be approved through the senior management team and relevant
Council committee’s. If the promotional team at the Glasgow events get quizzed on this
matter they can relay the info that the mechanics of introducing a service is being considered
and, subject to approval, will be rolled out in due course.
Total of food waste recycling points & locations in the LA:
N/a
More information available from:
Contact Name: Scott Armstrong
Telephone: 0141 287 2075
Mobile (req'd):
Email: scott.armstrong@ls.glasgow.gov.uk
Website:
Any other info:

Highlands
Local Authority:
The Highland Council
Kerbside food waste collection info:
None
Total of food waste recycling points & locations in the LA:
None
More information available from:
Contact Name: Imogen Percy-Bell
Telephone: 01349 880106
Mobile (req'd): 07717425221
Email: Imogen.percy-bell@highland.gov.uk
Website: www.highland.gov.uk
Any other info:
as we do not have any food waste collections will the campaign staff be able to discuss
food waste prevention instead please.

North Lanarkshire
Local Authority:
NORTH LANARKSHIRE COUNCIL
Kerbside food waste collection info:
Please include colours of boxes, where, frequency, etc.
NLC are about to introduce weekly kerbside food waste collections to domestic households, i.e.
phase 1 - approximately 70,000 households located in the North area of the local authority area commencing
26th November 2012.
phase 2 - approximately 70,000 households located in the South area of the local authority area commencing
25th March 2012.
All households shall receive a 7 Litre kitchen caddy and a 23 Litre brown kerbside box.
Total of food waste recycling points & locations in the LA:
No communal or bring site food waste recycling locations at present.
More information available from:
Contact Name:
Telephone:
Mobile (req'd):
Email:
Website:

Kirsty Currie
01698 506231
currieki@northlan.gov.uk
www.northlanarkshire.gov.uk

Any other info:
See Kerbside Waste Collection information re: introduction of service.

South Ayrshire
Local Authority:
South Ayrshire Council
Kerbside food waste collection info:
We do not collect food waste at the current time but we have applied to Zero Waste
Scotland for grant funding to assist with the introduction of kerbside food waste
collections to 40,000 houses within South Ayrshire during financial year 2013/14.
Total of food waste recycling points & locations in the LA:
None at present.
More information available from:
Contact Name: Stratton Macdonald
Phone no: 01292 616605
Mobile (req'd): 07973 231 014
Email: stratton.macdonald@south-ayrshire.gov.uk
Website: www.south-ayrshire.gov.uk
Any other info:
As detailed at 7 above.

Stirling
Local Authority:
Stirling
Kerbside food waste collection info:
Please include colours of boxes, where, frequency, etc.
Grey 7L or 10L caddy collected weekly alongside blue recycling box (dry recyclates) from kerbside
Initial supply of bio-bags issued with caddy, then householders need to buy them or use
newspaper to line caddy
Total of food waste recycling points & locations in the LA:
N/A
More information available from:
Contact Name: Waste Services
Telephone: 0845 277 7000
Mobile (req'd):
Email: info@stirling.gov.uk
Website: www.stirling.gov.uk/waste
Any other info:
New food waste recycling service due to be launched 2013 (TBC)
Consists of 23L outdoor caddy and 7L indoor caddy
Same collection day, weekly
Free liners supplied, no need for householders to buy

West Dumbarton
Local Authority:
WEST DUMBARTON
Kerbside food waste collection info:
Brown Bin Collection, Collecting Green Waste and food waste on a two weekly cycle
householder is given a food caddy with biodegradable liners and encouraged to put
them in the brown bin

Total of food waste recycling points & locations in the LA:
None
More information available from:
Contact Name: John Sartain
Telephone: 01415622346
Mobile (req'd): 07917211083
Email: john.sartain@west-dunbarton.gov.uk
Website:
Any other info:
Pilot scheme to start on Feb. 2013 servicing 3,500 flatted dwellings on food waste
collections this will be done by providing all householders with a caddy and liners
and a 140 ltr brown bin (designed for food waste) supplied between each tenement
the idea is they use the caddy in the flat and take the bags down and deposit them in
the communal brown bin

Midlothian
Local Authority:
Midlothian Council
Kerbside food waste collection info:
Please include colours of boxes, where, frequency, etc.
None
Total of food waste recycling points & locations in the LA:
Zero
More information available from:
Contact Name: Waste Aware Team
Telephone: 0845 130 2322
Mobile (req'd):
Email: recycling@midlothian.gov.uk
Website: www.midlothian.gov.uk/recycling
Any other info:
Council meeting taking place 6th November at which a decision on offering food waste
collection services will be made.

Aberdeen City
Local Authority:
Aberdeen City Council
Kerbside food waste collection info:
Please include colours of boxes, where, frequency, etc.
In Aberdeen there is a year round, fortnightly collection of co-mingled garden and food
waste. Food waste is placed in a green, 7 litre kitchen caddy with compostable food
waste bags. Filled bags are disposed of into a 240 litre brown bin. The brown bin is
presented at the kerbside for collection.
Properties with gardens are offered this service (approximately 54 0000).
Total of food waste recycling points & locations in the LA:
There are currently no recycling points for food collection.
More information available from:
Contact Name: Martina Klubal
Telephone: 01224 489394
Mobile (req'd): 07776 160 772
Email: MaKlubal@aberdeencity.gov.uk
Website: www.aberdeencity.gov.uk/wasteaware
Any other info:
Food waste collection for flats and tenemental properties will be introduced in a phased
rollout beginning next year.

Aberdeenshire
Local Authority:
Aberdeenshire Council
Kerbside food waste collection info:
Please include colours of boxes, where, frequency, etc.
25 l green food waste containers, collected weekly in Banff and Macduff area only.
Total of food waste recycling points & locations in the LA:
None
More information available from:
Contact Name:
Telephone: 0845 600 3 900
Mobile (req'd):
Email: recycling@aberdeenshire.gov.uk
Website: www.aberdeenshire.gov.uk
Any other info:
None confirmed as yet.

Dundee
Local Authority:
Dundee City Council
Kerbside food waste collection info:
Please include colours of boxes, where, frequency, etc.
Separate food waste collection trial currently on-going (started Sept 2011). Offered to 2858
households spread across 10 areas of Dundee via an info leaflet delivered to households in July
2011. Householders who chose not to opt-out were provided with a 7-litre green internal caddy (a
mix of closed & vented types) and a 23-litre lockable green kerbside container with a black lid as
well as an information leaflet & initial supply of compostable liners. Additional liners can be
requested from collection crews by tying a liner onto the handle of the kerbside container on
collection day - the crew will then leave a new role of liners inside the emptied caddy. Collections
are being trialled on both a weekly & fortnighly basis to assess optimum frequency. Details of
areas included in trail can be found on council website.
Total of food waste recycling points & locations in the LA:
N/A
More information available from:
Contact Name: Janet Wade
Telephone: 01382 436297
Mobile (req'd): Do not have company mobile - use office number
Email: janet.wade@dundeecity.gov.uk
Website: www.dundeecity.gov.uk/environment/foodwaste/
Any other info:
Although service was initially launched for 1 year in September 2011, the decision has been made
to extend this until the end of the year - but no further collection date calendars will be issued.
Instead, residents should continue to follow the collection pattern already established - e.g. if last
advertised collection date was 22/08 & collections are fortnightly then collection dates would
continue as 05/09, 19/09, 03/10, 17/10 etc. Further info on future of trial will be posted on the
council website later in the year. Similarly, no decisions have yet been made regarding expansion
of the trial into other areas but we anticipate major service changes in the near future

East Ayrshire
Local Authority:
East Ayrshire Council
Kerbside food waste collection info:
Please include colours of boxes, where, frequency, etc.
5L internal silver food caddy plus biodegradable liners provided - external 25L green
food bin - collected weekly from kerbside alongside red 55L box for mixed household
plastics. Service currently available to approx 9500 households ( 1/5th of stock) in
Dunlop, Fenwick, Stewarton,Kilmaurs, Crosshouse, Knockentiber and parts of
Kilmarnock
Total of food waste recycling points & locations in the LA:
None
More information available from:
Contact Name: Lesley Scott
Telephone: 01563 554093
Mobile (req'd):
Email: lesley.scott@east-ayrshire.gov.uk
Website: www.east-ayrshire.gov.uk
Any other info:

Edinburgh City
Local Authority:
Edinburgh City
Kerbside food waste collection info:
Please include colours of boxes, where, frequency, etc.
23 litre, black body with grey lid. Collected weekly. Prodomineltly low density
properties but flats and tenements included when more suitable than communal bins
141,451 households have been offered the kerbside service.
Total of food waste recycling points & locations in the LA:
approx 584 x 500 litre bins in various on-street and off-street private development sites.
29,176 households have access a a communal food waste service.

More information available from:
Contact Name: Hema Herkes
Telephone: 0131 529 3030
Mobile (req'd): 07900682243
Email: waste@edinburgh.gov.uk
Website:www.edinburgh.gov.uk/recycle
Any other info:
green domestic wheeled bins are now collected fortnightly so recycling food waste can help
with capacity issues in your bin.

Perth & Kinross
Local Authority:
Perth & Kinross Council
Kerbside food waste collection info:
Please include colours of boxes, where, frequency, etc.
The majority of homes across Perth and Kinross are serviced with a Brown Bin Collection
for food and garden waste.
Each household has been issued with a green kitchen caddy in which to collect cooked
and raw food from the kitchen, before emptying it into the brown-lidded bin.
These are emptied at the kerbside every fortnight.
Additional garden waste can be taken to any of the 8 Recycling Centres across Perth and
Kinross.
The contents of the brown-lidded bin are taken to an In-Vessel Composter in Glenfarg,
Perthshire for composting at a very high temperature.
Perth & Kinross Council also encourages householders to compost at home.
Total of food waste recycling points & locations in the LA:
56,000 out of the 69,000 huseholds in Perth and Kinross are offered the brown-lidded
bin service
The remaining housholds are in very rural areas where it is not possible or economical
to provide the fortnightly service.
More information available from:
Contact Name: Waste Services
Telephone: Customer Service Centre 01738 476476 or Yvonne Bell 01738 475246
Mobile (req'd):Yvonne Bell 07949 226135
Email: recycle@pkc.gov.uk or YvonneBell@pkc.gov.uk
Website: www.pkc.gov.uk/recycle
Any other info:
In the last year, Zero Waste Volunteers have been recruited across Perth and Kinross to
promote zero waste - including home composting and Love Food Hate Waste. The
Volunteer Coordinator is funded by Zero Waste Scotland and is based within Perth &
Kinross Council

West Lothian
Local Authority:
West Lothian Council
Kerbside food waste collection info:
Please include colours of boxes, where, frequency, etc.
We don't have any food waste collections yet but hope to commence a trial in early 2013
and extend this where possible by the end of that year.
No decision has been made yet as to the areas to be included in the trial.
Total of food waste recycling points & locations in the LA:
0
More information available from:
Although there isn't any more information yet!
Contact Name: Alison Towers
Telephone: 01506 777608
Mobile (req'd):
Email: alison.towers@westlothian.gov.uk
Website: www.westlothian.gov.uk
Any other info:

Falkirk
Local Authority:
Falkirk Council
Kerbside food waste collection info:
Fortnightly blue wheelie bin - paper, card, mixed plastic, food & drinks cans
Fortnightly brown wheelie bin - garden waste
Fortnightly black box & textile recycling sacks - glass bottles & jars, small electrical
items, batteries & textiles
Fortnightly green wheelie bin - landfill waste
Weekly food waste caddies - all food waste
Flatted properties use small blue containers/bags equivalent to blue wheelie bins, or
access too on-street recycling points & optional food waste collection. They have
alternate weekly green (landfill) and blue (recycling) bin collections with the option of a
black box.
Total of food waste recycling points & locations in the LA:
87
More information available from:
Contact Name: Marion Robertson
Telephone: 01324 590436
Mobile (req'd): 07834 124154
Email: marion.robertson@falkirk.gov.uk
Website: www.falkirk.gov.uk
Any other info:
The west of Falkirk district has food waste collections and the collection is currently
being phased into the east between Oct and April 2013.

Fife
Local Authority:
Fife
Kerbside food waste collection info:
Combined food & garden waste collection
Brown 7ltr kitchen caddy (non vented) supplied & 2 x rolls 25 compostable liners every approx 16 weeks
Liners then put in the brown bin along with garden waste.
Locations where it's rolled out (Approx 83,000 households):
Glenrothes
Levenmouth
Howe of Fife
Taybridgehead
Cupar
St Andrews
East Neuk
South West Fife Coast (e.g along coast from Aberdour to Kincardine)
Total of food waste recycling points & locations in the LA:
Kerbside only food waste recycling points in LA
Food waste not accepted at any recycling points or recycling centres
More information available from:
Contact Name:
Telephone: 08451 55 00 22 (recycling helpline)
Mobile (req'd):
Email: waste.aware@fife.gov.uk
Website: www.fifedirect.org.uk/wasteaware
Any other info:
Combined food and garden waste collection is being rolled out across Fife as part of the
new 4 bin recycling service. Currently 83,000 households are on the new service. Hope
to have all suitable households on the service late 2014 - approx 145,000
w/c - 15th October major changes to times and dates bins are emptied across fife commence

Political questions:
You may be approached asked questions by the public which are of a political or sensitive nature as this
is a Scottish Government campaign. Typical questions may be along the following lines:
Q. Who’s campaign is this?
A. This is a Scottish Government campaign aimed at encouraging Scottish consumers to avoid wasting
food and drink that could have been consumed.
Q. How much has all this branding cost?
A. I’m sorry, I don’t have that information. You’ll need to contact Nadine Reilly at Stripe, who are the
public relations agency for the campaign.
Q. How green is this activity then?
The competition form, leaflet and shopping lists are recyclable and made from paper produced from
sustainable forest
Q. Why spend money on this when jobs are being cut?
Household food waste costs the Scottish economy £1bn in 2010 so this campaign aims to help people
save money - up to £430 per household each year - by preventing food waste. The campaign also
encourages people to recycle their unavoidable food waste either at home or through council food waste
collections. That keeps it out of landfill - where it produces harmful greenhouse gasses that affect us all.
Instead recycled food generates green energy, heat and environmentally friendly fertiliser products,
which can be used by Scotland’s farmers. What’s more, with savings on emissions from manufacture,
transportation, storage etc. this is the equivalent in taking one in five cars off the road.
Q. Is this campaign duplicating Love Food Hate Waste?
The Scottish Government food waste campaign draws extensively on the research and insight developed
by WRAP for the Love Food Hate Waste Campaign and the campaigns also share a number of web-based
resources, such as recipes for using up leftovers, so there is no duplication.
The Government campaign will include high-intensity above-the-line communications, complementing the
year-round activity that is delivered through Love Food Hate Waste, giving added impetus to efforts to
reduce food waste.
Q. Why have the Scottish Government decided not to deliver their campaign through Love
Food Hate Waste?
Scottish Government research has highlighted that people in Scotland are tending to ‘cherry pick’ which
greener behaviours they do, and this creates an opportunity to ‘cross-sell’ different, unrelated behaviours
under a single brand - Natural Scotland. Please also refer to earlier section on differences between this
campaign and LFHW.

Journalist enquiries:
Responsible journalists should identify themselves to you but DO NOT engage with any journalists at all instead, please direct them immediately to Stripe Communications, PR agency for the campaign.

Nadine Reilly

07798 686 981

nadine.reilly@stripecom.co.uk

Morna McLelland

07824 664 693

morna.mclelland@stripecom.co.uk

Route Plans & Hotel Details

Public Liability Insurance Document

Sample Feedback Sheets
ACTIVITY FEEDBACK

This is VERY IMPORTANT to the client. Please be detailed and supply as much information as possible;
PLEASE ALSO REMEMBER TO TAKE IMAGES AS PER YOUR BRIEF

Location

………………………………………………………

Date:

………………………………………………………

Distribution Numbers: (Numbers noted must be accurate !!)

Nr of leaflets distributed: target (300)

…………………………………………..

Nr of shopping lists distributed: (target 300)

…………………………………………..

Nr of game plays

……………………………………………

Nr of competition entries: (target 100)

……………………………………………

Nr of Opt Ins: (who do not tick the box) (target 70)

…………………………………………..

Nr of Opt Outs

…………………………………………..

Nr of Putra storage containers sold (IKEA only)

.................................................................

Interactions : (please make numbers as accurate as possible)
Nr of people spoken to:

……………………………………………

Nr of one to one with advisor

……………………………………………

Approx venue footfall
(please try to ask store mgr this info)

……………………………………………

Customer Feedback:
What was the overall response of consumers to the activity today?
…………………………………………………………………………………………………………………………
…………………………………………………………………………………………………………………………
…………………………………………………………………………………………………………………………
…………………………………………………………………………………………………………………………

What comments did consumers make regarding the activity as a whole? (please note at least 3 comments)
…………………………………………………………………………………………………………………………
…………………………………………………………………………………………………………………………
…………………………………………………………………………………………………………………………
…………………………………………………………………………………………………………………………

Had consumers heard of the Scottish Government’s Foodwaste campaign? If so, what comments were made?
(please note at least 5 comments)
…………………………………………………………………………………………………………………………
…………………………………………………………………………………………………………………………
…………………………………………………………………………………………………………………………
…………………………………………………………………………………………………………………………

Who showed the most interest in the promotion? (Give details)
…………………………………………………………………………………………………………………………
…………………………………………………………………………………………………………………………
…………………………………………………………………………………………………………………………
…………………………………………………………………………………………………………………………

Were there any issues with consumers or the activity as a whole?
…………………………………………………………………………………………………………………………
…………………………………………………………………………………………………………………………
…………………………………………………………………………………………………………………………
…………………………………………………………………………………………………………………………

In your opinion was there anything that could be done to make the campaign more effective?
…………………………………………………………………………………………………………………………
…………………………………………………………………………………………………………………………
…………………………………………………………………………………………………………………………
…………………………………………………………………………………………………………………………

Comments from store manager/community colleague regarding the activity- Please ensure you get a good
testimonial!
…………………………………………………………………………………………………………………………
…………………………………………………………………………………………………………………………

Full Name :
…………………………………………………………………………………………………………………………

Comments from your Food Waste Officer regarding the activity. Including their attitude towards the promotion on
the day/How helpful/enthusiastic they were and note any comments they made please.
…………………………………………………………………………………………………………………………
…………………………………………………………………………………………………………………………

Full Name :
…………………………………………………………………………………………………………………………

(Thank you for feedback)

Sample Invoice & Expenses Sheets

Contact Numbers & Email addresses
Kommando
Office

0845 050 2810

Out of Office Mobile

07828 599404

Derek Dempsey

07841 402678

Jacqueline McMillan

07968 827944

missions@kommando.co.uk

jac@kommando.co.uk

Event Managers
Dale Wilkinson

07736936650

Jody Williamson

07706 473545

Norma Douglas

07793273777

Scottish Government PR agency – Stripe
Nadine Reilly

07798 686 981

nadine.reilly@stripecom.co.uk

Morna McLelland

07824 664 693

morna.mclelland@stripecom.co.uk

Story
Kayleigh McCallum

07557 529810

kayleigh@storyuk.com

Maria Rytkonen

07879 337081

maria@storyuk.com

Promotional Risk Analysis
Hazard and
Effect

To Whom
E=Event
staff
C= Event
Contractor
V=Visitor
P=Public
(not at
event
E, C

Risk
H= High
M=Medium
L=Low
N/A= No
risk

Minimise Risk By

L

All stand elements are rigged from the ground by trained
staff. All wiring is internally hidden and out of the publics
reach. Internal fitted elements will be secured. Cable
ramp will be used to keep cable safe.

Moving and
Handling

E, C

L

The stand elements will set up by a trained Event Manager
on a daily basis.

Muscular
Injuries

E, C

L

Care to be taken when moving any items. Staff trained on
how to lift.

Falls from
Height

E, V, P

L

All elements are securely fastened. No elements are above
3 meters.

Electrical
Contact

E, C,

L

All electrics have been fitted by a trained electrician and
RCD protected. All electrical items are PAT tested and
connected with 16 AMP cee form to mains

Cuts

E, V

L

The internal/external areas of the stand are smooth to
touch with no sharp edges. A first aid kit is provided.

Abrasions

E, C, V

L

Smooth shape stand. No trap zones to public.

Impact Injuries

N/A

N/A

The stand is stationary throughout the live activity. Staff
will form a queuing system. Stand is suitable for all.

Burns and
Scalds

E,V

L

An ABC fire extinguisher will be provided. A first aid kit is
provided if required.

Entrapment

E,C

L

No trap zones for the general public. Staff trained on set
up process.

Fire

E, C, V

L

Collapse

E,C, V

L

ABC Fire extinguisher provided. Class 0 and 1 safety
materials used throughout. No smoking allowed within the
stand.
Secure stand

Slips and Trips

Overloading

E, C

L

No scope to overload.

Suction Injury

N/A

N/A

None.

Infection

N/A

N/A

None.

Violence

E, V,P

L

Stand monitored by Kommando staff

